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Publisher’s Perspective by Leigh Bosse

With Senior Lifestyles entering it's 
second year, we know that the whole 
concept and definition of a "Senior 
Citizen" has evolved over the years. To-
day's seniors are more health conscious 
and active than prior generations. They 
are living longer and are generally 
more affluent than their parents, and 
are savy consumers of goods and 
services. Thus we make the fol-

lowing promise to our readers. Senior 
Lifestyles sole purpose is to provide you 
with the knowledge you need and the 
information you want to maximize the 
potential of your retirement years. If we 
can both inform and entertain our read-
ers, we will have succeeded. Please let 
us know how we are doing and what 
we can do to improve our product.

 To Our Readers

 To Our Advertisers 
In keeping with our under-

standing of senior citizens today, 
we urge our advertisers to join 
us in adopting the following 
philosophy, first expressed by 
nationally syndicated author 
Frank Kaiser. 

1. Never think that the 
elderly market is "old." They 
don't consider themselves old, 
so don't you.

2. Never attempt to scare 
our readers into buying. Fright 
tactics turn them off. Let's tell 
them about independence. 

3. Always treat our readers 
as equals. They value connect-
edness, independence, per-
sonal growth and revitalization, 
and so should you.

4. Never pander or talk down to 
our readers. They're not dumb, in fact, 
they're probably smarter than us both. 

5. Never try to bamboozle. All seniors 
are from Missouri and skeptical. 

6. Don't broad stroke. All seniors are 
not alike. Above age 50 there are doz-
ens of mature and independent minds. 

7 Give them a guarantee. Seniors 
fear being taken. A simple "no ifs, ands, 
or buts guarantee" pleases them im-
mensely. 

8. Don't razzle-dazzle. Seniors are 
conservative about consuming, and 
many grew up during the Great Depres-
sion. 

9. Don't rely on glitz. Ads should look 
like ads. 

10. Always treat our readers with 
respect. 

25,000 copies available at all 
American Legion, VFW Posts, 

new Hampshire senior Centers 
and at the following locations:

Antrim: antrim Market Place, t-Bird, 
rick & Diane’s 

Bennington: Harris convenience 
Store, the country Store 

Bradford: Post office, cobble Pond 
Farms, lake Sunapee Bank, laundromat

Claremont: Market Basket, Hannaford’s
Concord: Shaw’s (2), Hannaford’s

Contoocook: colonial Villager, Dimitris
Goffstown: Shaw’s (2), Market Basket

Greenfield: Harvester
Hanover: co-op Marketplace

Hillsborough: Shaw’s, circle K, Diner, Sweet 
expressions, najib’s
Henniker: Harvester Market, Pharmacy, Pop 
Schultz, St. george cafe

Hopkinton: cracker Barrell, Fireside tavern
Hooksett: Shaw’s, Market Basket
Keene: Price chopper, Shaw’s, Hannaford’s
lebanon: Price chopper (2), Shaw’s (2)
Manchester: Shaw’s, Stop & Shop, Hannaford’s
newbury: Marzelle’s, quick Stop, general Store
new london: Hannaford’s, McKennas, colonial 
Marketplace, the gallery
newport: Shaw’s, circle K, Diner, t-Bird 
country Kitchen
Peterborough: Shaw’s, Belletetes
sunapee: Digbee’s Best western, exxon, 
one Mile west
sutton: Vernondale Store
Walpole: Shaw’s
Warner: Market Basket, evan’s expressmart, 
circle K, Foothills
Washington: general Store
Weare: lancott’s, corburn’s, weare center 
Store, Dimitri’s
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Welcome to White Rock!

• Independent senior living
• Spacious 1 & 2 bedroom 
   apartments available
• Salon, activities, exercise 
   classes, bingo, on-site chef
• Two miles from 
   downtown Concord

Apartments 
Available Now

Community Tour Every
Wednesday at 12:00 noon

6 Bow Center Road, Bow, NH | 603-724-6256 | www.GMDGSeniorLiving.com

Osteoarthritis affects an estimated 27 
million Americans and is the most com-
mon type of arthritis. Women over the 
age of 50 have a greater risk of suffering 
from osteoarthritis than men of the same 
age. In fact, women overall are more 
likely to experience a decrease in their 
activity level.

With osteoarthritis, the tissue that 
serves as a ‘cushion’ between joints 
breaks down and causes the joints to 
rub together. This can result in chronic 
pain, stiffness, and decreased mobil-
ity. Chronic pain can be one of the most 
difficult parts of dealing with osteoarthri-
tis, and it can get in the way of routine 
activities that make life rich and fulfilling 
-- such as working, driving, shopping 
or even hugging a grandchild. A major-
ity of people with osteoarthritis say it is 
difficult to be physically active. This puts 
them at risk for other medical problems, 
such as heart disease, diabetes and 
weight gain.

“For many individuals, the main 

goal is to effectively treat the symptoms 
of osteoarthritis and stay active,” says 
Society for Women’s Health Research 
spokesperson Carmen Green, M.D., Pro-
fessor of Anesthesiology and Obstetrics 
and Gynecology, and Associate Professor 
of Health Management and Policy at the 
University of Michigan. “Treatment may 
include a mix of physical therapy, acu-
puncture, massage and prescription pain 

medications, including over-the-counter 
products, anti-inflammatory drugs and 
opioid medications.”

Experts believe the sooner osteoar-
thritis is diagnosed and treated, the 
better the chances are of preventing 
it from getting worse. Those battling 
osteoarthritis should see a doctor about 
managing their pain. They -- and their 
caregivers -- should also learn as much 
as they can and be actively involved in 
their own treatment plan.

To learn more about osteoarthritis 
and how to treat the symptoms, visit the 
Society for Women’s Health Research 
at www.swhr.org. This website will 
direct visitors to resources that contain a 
variety of information on pain conditions, 
such as pain assessment and measure-
ment tools, and links to pain education 
and advocacy groups. The content can 
help people with osteoarthritis better 
understand the condition and improve 
their ability to talk about pain with their 
healthcare provider. (NewsUSA)

Baby Boomers: don’t let Osteoarthritis slow you down
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It’s time to get your outdoor space 
ready for fun activities. With some smart 
home improvements, you can easily prep 
your patio and deck for a full season of 
enjoyment.

 1: Tricks for properly cleaning 
patio furniture

Today’s patio furniture needs to 
be periodically cleaned. Resin, resin 
wicker or metal furniture can typically 
be cleaned with mild soap, water and 
a sponge or nonabrasive brush. Metal 
pieces can be polished with a light coat 
of car wax to bring back shine and pro-
tect it from rusting. Insider tip: If you live 
in an area with a lot of pollen, you may 
want to wait to clean outdoor furniture 
until it is done dropping. Wood pieces 
can benefit from a quick cleaning also. 
For finished wood, use an oil-based soap 
and a soft brush or cloth. If you have a 
treated wood deck, picnic table or Ad-
irondack chairs, use a pressure washer 
and deck cleaner to remove dirt. 

 2: Get the grill ready for a sea-
son of tasty treats

To keep the food tasting its best, the 
grill needs to be kept clean. At the start 

of the season, it’s wise to do a thorough, 
deep cleaning on your grill. If you have a 
gas grill, remove the propane tank, flame 
guards and disconnect the igniter wires, 
removing the igniters. Move the grill 
over a drop cloth and clean the inside 
with dish soap, water and a scrub brush. 
Grates may need to soak in a bucket 
before getting scrubbed.

 3. Prep the deck in half the time
Staining and sealing your deck is an 

important maintenance step so its beauty 
and integrity last for many years, but it’s 
also something most homeowners dread 
because it can be a lot of work. The good 
news is there are some new innovations 
that are making the process much easier. 

Before you start this project, look for 
new products that both stain and seal 
at the same time, simplifying the project 
and saving you a lot of time. Staining 
and sealing simultaneously waterproofs, 
protects and beautifies your wood. 

 4. How to grow beautiful plants 
to enhance your space

Now it’s time to dress the area 
up with some plants. You can easily 
incorporate splashes of color by adding 
containers full of your favorite varieties. 
Why not make it a family activity and 
visit your local Lowe’s nursery to pick out 
plants and supplies together? 

When shopping, keep in mind the 
color of your deck and furniture and pick 
plants in a complementary color scheme. 
You might also want to plant some fruits, 
vegetables or herbs for your own family 
garden. 

Ask a Lowe’s garden specialist for 
advice on what varieties thrive in a 
container environment. From playing 
outdoor games to grilling traditional 
summer fare to relaxing as the sun sets, 
you’ll get a lot of use out of your outdoor 
space. (ARA)

Pointers for prepping your deck and backyard for summer fun

Modern
Apartments 

in the heart of
Antrim, off  Main Street
(Rt. 202). Near stores,
banks, & restaurants.

Lovely Village atmosphere.
Rent based on income.

One person may have an
income of $27,950 or less,

two people $31,950.

Now Accepting 
Applications!

Call (603) 588-6368
TDD# 1-800-735-2964

Antrim Village

Payson Village Senior Housing
60 Payson Hill Road • Rindge, NH

a newly-constructed complex, has
one 1-bedroom apartment available

and ready for you to move in!

Are You Age 55 +
and looking for an affordable

apartment where all the utilities
are included in your rent?

Southwestern Community Services, Inc.

Come and see for yourself!
Our open office hours are 10:00—1:00

Mondays—Wednesdays—Fridays
For Additional information,
call Jodie at (603) 924-6091

Available Now!

Granite State Senior Games

Clip & Save!
25TH Silver Anniversary

Adults age 50+ are invited to participate in the 25th annual GSSG,
a month-long series of sports competitions held in August at a variety
of regional venues. Included are 18 sports and 60 individual events.

All skill levels welcome!  Track events only open to age 45+.
Awards of Gold, Silver, Bronze Medals and Fourth Place Ribbons.

Email: NHgssg2@myfairpoint.net
Phone: 603-504-8425

www.NHSeniorGames.org
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Gardeners who like things easy, have 
mobility issues or get muscle fatigue are 
always on the lookout for smart garden-
ing gadgets designed to keep them play-
ing in the dirt.

 Make heavy lifting easier -With 
a nifty labor-saving sling device called 
Pot Lifter, two people working together 
can move big bulky items with ease. Just 
slip the sling around the object and lift.

 Stop weeds - Preen garden weed 
preventers cut down significantly on 
the onerous task of weeding by stop-
ping new weed seeds from rooting and 
growing for up to three to four months 
per application. Now Preen offers a smart 
battery-powered spreader-applicator cap 
that makes it even easier to apply Preen 
pre-emergent granules atop garden soil 
or mulch.

 Spare knees while kneeling - 
Jolly Kneeler is a molded polyurethane 
knee-rest that is orthopedically designed 
to support gardeners comfortably while 
they’re on their knees planting, plucking 
or playing in the dirt.

 Water plants from the porch 

- AquaCones from Achla Designs are 
super easy watering spikes that attach 
to plastic bottles. Just flip over and sink 

the spike into the soil. The water in the 
upside down bottle slowly drains to the 
plant roots. (ARA)

Gadgets keep smart gardeners playing in the dirt
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and maybe even learn something new!

547 Central Street • Winchendon, MA 01475
www.broadviewassistedliving.com

978-297-2333

Continue 
doing what 

you love 
to do ... 
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No matter where or why people take 
trips this year, how can travelers make 
their getaways more memorable and 
share their experiences with others? 
“Whether you’re traveling half-way 
around the world or within your home 
state this year, you can capture these 
experiences and create lasting memo-
ries with your favorite digital device,” 
says Gail Fisher, current department 
chair of visual journalism at Brooks 
Institute. “It’s more than just snapping 
photos during your vacation. It’s about 
telling a visual story.”

Fisher offers these five tips to help 
capture your favorite memories:

 Do advance research. Buy travel 
books and look online at photos to get 
a better understanding of where you’re 
going and what you’ll see. Consider 
making an advance list of attractions or 
areas you want to photograph to help 
plan your trip and the visual story you 
want to tell about your experiences.

 Be a backpack journalist. With 
technology these days, it’s easy to have 

a picture or video camera on hand at all 
times. Consider capturing both still and 
video images, and spend time interact-
ing or talking with locals who may be 
able to tell you stories beyond what 
you’ll read in travel books. 

 Tell a visual story. Whether 
you’re an aspiring videographer or 
enjoy capturing everyday life on your 
digital camera, it’s all about telling a 
great story to help translate the feel-
ings you experienced at that moment 
to others. Go beyond shooting famous 
landmarks and traditional subjects. Find 
and capture everyday moments and 

people who can help bring to life the 
area’s culture, history and story. 

 Take your time. Never be satis-
fied with your first shot. Instead, consid-
er taking several photos to get yourself 
comfortable with the subject. Then, get 
creative by trying different angles, cam-
era settings, lenses and lighting. If your 
schedule allows, return to your point 
of interest at different times of the day 
to capture new elements. Early morn-
ing light and the ‘golden hour’ before 
dusk is a favorite for most professional 
photographers.

 Shoot now, edit later. Don’t 
review each shot immediately after you 
take it. Instead, take multiple shots and 
edit later. At the end of the day, you’ll 
be able to reflect on your experiences 
and have a keener eye for those shots 
that invoke the same feelings and mem-
ories when you were in that particular 
moment. Also consider adding audio to 
your story by collecting natural sound 
or adding audio narration once you are 
back home that tells a narrative. (ARA)

Five travel photography tips for your next vacation

One Thousand Acres    of      Lakeside Adventure

  Explore our 
FAMILY PACKAGES! 

PuritySpring.com/in-nh

Family 
Reunions  

Made  Easy! 

PuritySpring.com/simple
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The weaknesses of online booking engines have come to 
light, including lost bookings, lack of expert service and advice 
and little or no support during travel. Beyond that, it’s difficult 
to know whether you’re finding a truly good deal or getting the 
trip that is right for you.

Even with all these potential difficulties in mind, some 
people have yet to realize the advantages of working with a 
travel agent or might feel unsure about using an agent’s ser-
vices. Whether you’re an adventurous traveler or just looking 
for a relaxing getaway, consider what a travel agent could add 
to your vacation experience: 

 Service and experience. There’s so much world out 
there to see that choosing a destination can be overwhelming. 
Because travel agents deal with clients going to all corners of 
the globe and are enthusiastic travelers themselves, they can 
offer real experience and insight into what destination might 
be right for you. 
With their experi-
ence and invalu-
able information 
they can also give 
you little-known 
secrets including the 
best time of year to 
travel, local tips and 
other recommenda-
tions to make your 
trip more unique 
and enjoyable.

 Customization. Are you a thrill seeker? Do you want the 
best views of crystalline blue waters from your lounge chair? 
Are your little ones taking their first vacation? Each of these 
cases demands a very specific kind of trip. A professional travel 
agent can build a customized package or match you with the 
right vacation that meets your unique needs and motivations. 

 A real-life ally. Nothing is more disheartening than 
having a problem and knowing that you have no one on your 
side. Instead of enduring a painful chain of phone transfers and 
having to explain your situation over and over again, you can 
call and rely on your travel agent to get things fixed if any part 
of your trip should go awry.

 Insider knowledge. If you are hesitant that your hotel 
won’t live up to the pictures online, you can trust a travel agent 
to have researched or even visited the specific places they are 
recommending. In addition, travel agents often can arrange 
unique offers that suppliers may not offer online, like upgrades 
or food and beverage credits. 

 An eye for value. Budgeting is an essential part of travel 
and is unique for each customer, but everyone wants to get 
the most out of their travel dollar. A travel agent can provide 
their expertise to shop for the best value for your budget while 
saving you time and money and ensuring your vacation is a 
positive and memorable experience. (ARA)

In a changing travel climate, 
travel agents reclaim the spotlight
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With temperatures on the rise, it’s time to get outside to relax 
with family and friends. Today’s homeowners want their outdoor 
spaces to be an extension of their homes, with 80 percent saying 
a patio or front porch are “must haves,” according to a survey of 
residential architects by the National Association of Home Builders 
(NAHB). 

“What’s old is new again as the front porch is again a popular 
place to connect with your friends, family and neighbors,” says 
Kathy Krafka Harkema, spokesperson for Pella Windows and 
Doors. “Plus the patio offers a secluded spot to grill, entertain, kick 
back and relax.”

To enhance both the indoor and outdoor look and comfort of 
a home, install a new patio door. Pella offers a variety of energy-
efficient patio doors from classic to contemporary.

Mix functional furniture. Coordinate the style of adjacent indoor 
and outdoor rooms since you and your guests will likely spend 
time in both areas. Group pieces together to encourage conversa-
tion and showcase an attractive view.

Add colorful accessories. Incorporate rugs, outdoor pillows, 
candles and other accessories in bright colors and fun patterns. 
Some of the season’s top color palettes include rich reds, bright 
blues, soft neutrals and garden greens. (ARA)

Connect on your patio or 
porch, enjoy the new view
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1. You cannot beat the personal attention
Joyce gives to her clients, making their
business and pleasure trips enjoyable.

2. You get the most up-to-date info.
Joyce can guide you through the maze of
Internet information, often saving you
money in the process.

3. Joyce knows travel. From the best
places to discover to the ones worth
avoiding. She knows what makes you
happy, and the best way to do it.

4. Time is money. Joyce will save you
time by preparing all your travel
arrangements.

5. Joyce has the perspective of the
whole trip: air, rail, hotels, cars, sight-
seeing, shopping, and the details that go
into making any trip go smoothly.

6. Joyce guides you through the tough
choices: charters or scheduled carriers,
car rentals, fare specials, travel packages
and tour operators. 

7. Price swings are Joyce’s specialty.
Knowing when to go where at the best
prices can make a huge difference in
your travel plans and cost.

8. Joyce has a library of brochures and
videos to help you get a “feel” for where
you want to go.

9. Joyce knows you and what makes you
a satisfied client. And when you have a
travel problem, it’s good to know you
have someone to call.

10. In most cases, you pay no more for
Joyce’s services as she is paid by the
cruise lines and tour operators, and you
are supporting a local business that
supports our communities.

Red Coat Travel

246 West Main Street • Hillsboro, NH • 1-800-273-9807

IT’S WORTH
THE TRIP!

~ Since 1991 ~
Offering Professional Service with a Personal Touch

Your Cruise & Tour Specialist
Proudly Representing

— Cruise Lines —

— Tour Operators —

— Resorts —

A Full Time ~ Full Service Travel Agency
Evening & Weekend Hours by Appointment

� and more �

� and more �

� and more �
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The Palace Theatre in 
downtown Manchester 
is proud to continue its 
2012-2013 Professional 
Theatre Citizens Bank 
Performing Arts Series 
with the New Hampshire 
stage premiere of Le-
gally Blonde, the Musical, 
opening on Friday, May 
4, 2012 at 7:30 p.m. The 
show runs through May 
19, 2012. This Spring, 
The Palace Theatre will 
be wearing Elle Woods’ 
signature color, hot pink. 
As Legally Blonde, the 
Musical comes to The 
Palace, the theatre will 
be dressed in pink with 
lights and bows, the lobby will be cast in 
a pink haze and the bar will offer a pink 
cocktail special chosen by a winning Pal-
ace Theatre Facebook fan!

Legally Blonde, the hilarious MGM film 
turned Broadway smash hit musical, fol-
lows sorority star Elle Woods, an underes-
timated blonde who doesn’t take “no” for 

an answer. When her 
boyfriend dumps her for 
someone more “serious,” 
Elle puts down the credit 
card, hits the books, and 
sets out to go where no 
Delta Nu has gone be-
fore: Harvard Law. Along 
the way, Elle proves that 
being true to yourself 
never goes out of style.

“Legally Blonde, a 
contemporary heartfelt 
story, is extremely funny, 
musically pleasing 
and appeals to diverse 
audiences -- young 
and old.  I am eager to 
showcase the cast we 
have assembled for this 

performance. This extraordinary group is 
sure to leave the audience laughing,” states 
Carl Rajotte, Artistic Director.

After each performance, cast members 
of Legally Blonde, the Musical will make 
their way to the theatre lobby wielding 
pink buckets and pink ribbons to greet 
audience members and accept donations 

for The New Hampshire Breast Cancer 
Coalition (NHBCC).

“As the Palace turns pink for Legally 
Blonde, it is only befitting that we take this 
opportunity to raise awareness and ask 
our generous audiences to think pink and 
support The New Hampshire Breast Cancer 
Coalition’s work at the state and national 
levels in the fight against breast cancer,” 
states Peter Ramsey, CEO/President of the 
Palace Theatre. Don’t miss your chance to 
experience this award-winning musical! 
Tickets for Legally Blonde may be pur-
chased by calling the Palace Theatre box 
office at 603-668-5588 or online at www.
palacetheatre.org. Tickets range from $15-
$45 depending on seating. Tickets are on 
sale NOW so reserve your tickets today!

The New Hampshire Breast Cancer 
Coalition (NHBCC) is a statewide, all 
volunteer, grassroots organization whose 
mission is to advocate for and provide as-
sistance to New Hampshire residents with 
breast cancer. NHBCC helps breast cancer 
patients deal with financial challenges 
through its Support Services Fund and sup-
ports the National Breast Cancer Coalition’s 
Breast Cancer Deadline 2020®.

For tickets and information, visit
www.ticketweb.com/dowt or call 866.468.7630

North Conway Village
July 6, 7, 8 & 13, 14, 15

 ConwayScenic.com

Tickets are $18 for ages 2 and up.
Advance purchase is recommended.

Ticket sales are final. Events are rain or shine.

25 minute ride with a full size
Thomas the Tank EngineTM

Meeting Sir Topham Hatt
Storytelling, Live Music,
Build with Mega Bloks®

and Much More!anand d Much More!

SPRING/SUMMER 2012 EVENTS

Call  for information. Check our website for 
more details and for other upcoming events!

(603) 752-7202 • www.northernforestheritage.org

Northern Forest
Heritage Park

961 Main Street,
Berlin, NH 03570
(603) 752-7202

Saturday, May 19: Writers’ Conference &
                            Book Festival
Sunday, June 3: Cultural/Heritage Festival
Saturday, June 16: River Day & Wingzilla

Narrated River Boat Tours on
the Androscoggin River
(private charters available)

Palace Theatre goes pink for Legally Blonde, the Musical
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It is estimated that one in 10 people 
over the age of 65 is anemic. Anemia is 
the most common blood disorder and 
a serious medical condition, although 
many patients may mistake its symptoms 
for daily fatigue and stress. In fact, many 
patients do not realize that they are ane-
mic until they take a blood test.

Because anemia occurs when your 
body lacks sufficient healthy red blood 
cells to transport oxygen to your organs 
and tissues, it can make you feel tired 
and weak. Other symptoms include 
shortness of breath, pale or yellow 
skin, dizziness, cold hands or feet and 
headaches.

As people age, the risk of develop-
ing anemia increases. “While anemia 
can sometimes be the result of poor 
nutrition, it can also be a sign of a more 
serious underlying medical condition, 
such as cancer or kidney disease,” says 
Nancy Berliner, M.D., president of the 
American Society of Hematology. “It is 
very important to consult your doctor if 
you suspect you are anemic, because 
even mild anemia may be linked to 
other diseases requiring treatment. Fur-
thermore, in order to properly treat the 
anemia, it is important to understand 
what is causing it.”

Nutritional anemia (when you do not 

have enough vitamins like folic acid in 
your diet) can be prevented by healthier 
eating habits. Look for iron-rich foods, 
like beef, dark green leafy vegetables, 
dried fruit and nuts. In addition, good 
sources of folic acid include citrus juice, 
legumes and fortified cereals. However, 
Dr. Berliner cautions that older adults 
should not take iron supplements unless 
instructed by a doctor.

“Iron deficiency anemia is almost 
always the result of blood loss, and it is 
important to understand the cause of the 
blood loss. Taking iron may temporar-
ily fix the anemia, but it will also delay 
proper diagnosis of the real problem. 
Although iron deficiency is the most 
common cause of anemia worldwide, 
it accounts for less than one-third of 
anemia in elderly patients, and delay in 
seeking a doctor’s opinion may delay the 
diagnosis of a more serious condition. 
The sooner you talk with your doctor, the 
sooner you can find out what is wrong 
and how to treat it,” said Berliner.

If you are diagnosed with anemia, 
your doctor can determine your treat-
ment and, depending on your condition, 
may refer you to a hematologist, a doctor 
who specializes in blood disorders.

For more information, visit www.
bloodthevitalconnection.org. (NewsUSA)

Seniors more at risk for anemia: 
know the signs and symptoms
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World Famous
Indian Head Rock Profile

Resort Units From $159.* Cottages From $139.*

• PADDLEBOATING & STOCKED FISHING ON SHADOW LAKE • FREE WIRELESS
INTERNET (RESORT UNITS & MAIN BUILDING) • NIGHTLY ENTERTAINMENT • SAUNAS • GAME ROOM

• FITNESS ROOM • TENNIS • GIFT SHOP • FREE BIKE SHUTTLE
• NEAR ATTRACTIONS, GOLF, SIGHTSEEING & MORE!

Summer Vacation Headquarters!
FREE USE OF ALL RESORT FACILITIES INCLUDING:

• 50” HDTV IN ALL RESORT UNITS AND COTTAGES! • 60+ HD CHANNELS!
• NIGHTLY KIDS’ SHOWS & ACTIVITIES (IN SEASON) • INDOOR & OUTDOOR POOLS

& HOT WHIRLPOOL SPAS • SCENIC VIEW PROFILE DINING ROOM
AWARD WINNING EXECUTIVE CHEF ADAM PARKER! • OUR $30PP MEAL PLAN IS A GREAT VALUE!

“CHOICE OF MENU” BREAKFAST & DINNER
• KIDS (AGE 12 & UNDER) STAY & EAT FREE!*

Summer 2012 rates, *tax & gratuities not included, subject to availability and rate change. * One child for each adult on the meal plan.

Bug Baffler®
The Essential Bug Protection

Mosquito/Blackfly Barrier

CONCERNED ABOUT
BUG BITES AND THE

DISEASES THEY CAUSE?

Protective clothing for
all outdoor activities:

Gardening
Camping
Walking
Landscaping
Mowing
Fishing
Hunting
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Traveling
Beekeeping
Yard Work
Surveying
Bird Watching
Hiking

“It’s like working in your own screen house!”
download 1 page brochure or secure on-line ordering

www.bugbaffler.com
wholesale inquiries invited

100% Made in the USA

email: sales@bugbaffler.com
to order call 800-662-8411

Yearning to escape to a tropical 
paradise? This spring, look no further 
than your own backyard to capture the 
romance of the tropics and create a 
sense of optimism to lift your spirits.

“People are craving vibrant colors 
to add energy and excitement to their 
outdoor spaces,” says James Farmer III, 
a hip, young trendsetter and profes-
sional landscape designer. “It’s simple 
to add tropical flair and recreate your 
favorite dream vacation with the right 
plants - and few plants say ‘tropics’ as 
clearly as the hibiscus.” 

This spring you easily can transform 
your patio, deck, porch or balcony into 
a tropical oasis with the new Tropic 
Escape Hibiscus Collection from Costa 
Farms.

The new flamboyant hibiscus col-
lection comes in 12 varieties with big, 
showy blooms in tropical colors of 
yellows, reds and oranges. All are easy 
to grow and bloom twice as long as 
traditional hibiscus. 

Create a tropic escape in your own backyard

The eye-popping flowers fea-
ture oversized blooms ranging from 
7 inches to 9 inches, with some the 
size as dinner plates and others with 
double flowers. Many are two-toned to 
give extra punch. 

Whether grown in a container or in 
the garden bed, Tropic Escape Hibiscus 
will reward you with show-stopping 
blooms all season long.

For more care information, visit 
www.costafarms.com. (ARA)
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You’ve switched from incandescent 
bulbs to low-wattage LEDs. You drive a 
hybrid and bring your own bags to the 
grocery store. You care about greenhouse 
gases and your carbon footprint, but 
what about your pet’s carbon pawprint? 
Is your pet living a green, eco-friendly 
life? With just a few simple changes, 
you can make sure that your pet’s living 
green, too.

 Waste Management. Anyone 
who has ever had a pet knows that they 
create lots of waste. It is estimated that 
10 million tons of waste from pets fill 
landfills yearly. What can you do? In-
stead of using plastic bags to pick up and 
dispose of your pet’s waste, try using 
recycled biodegradable pet poop bags.

If you have a cat, switch from a clay-
based litter to a biodegradable litter, like 
World’s Best Cat Litter (www.worldsbest-
catlitter.com). Not only will you be using 
a chemical-free, all-natural and flushable 
litter, but by switching to a biodegrad-
able litter, you can cut down on the 

estimated 2 million tons of clay litter that 
end up in landfills per year.

 Give a Hoot, Don’t Pollute. 
Always pick up after your pet and follow 
the backpacker’s motto of leaving only 
footprints. Leaving your pet’s waste be-
hind is not only rude, it can pollute water 
sources when washed into the storm 
drains that empty into streams and lakes.

 Buy Green. Purchase pet beds, 
furniture and toys made from recycled or 
sustainable materials such as hemp. En-
vironmentally friendly hemp can be used 
to make almost everything, like leashes, 
collars, beds and toys.

 Buy in Bulk. Buying pet food 
and pet supplies in bulk not only saves 
money, it also conserves fuel and lowers 
emissions by saving you extra trips to the 
store.

 Don’t Support Pet Overpopula-
tion. Make sure your pet isn’t adding 
to the pet over-population problem, by 
having your pets spayed or neutered.

 Adopt. If you are thinking about 
adding to your family, think about get-
ting a pet from the shelter. There are 
tons of “recycled pets” in need of good 
homes. While adopting one of these 
deserving pets may not lower emissions 
or save fuel, it can save a life.

By adopting these tips, you and your 
pet can live green and make the planet a 
better place. (NewsUSA)

Helping pet owners and pets “go green”
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Indulge Yourself
in the surroundings that you have dreamed of...

You’ve Earned It!

Regency Heights - Regency Place - Regency West

Regency North - River’s Edge

Envision the grandeur of a fine hotel:

Now imagine making your home in such 
a place...

the exceptional appointments, plush amenities and premiere 
service.  Everything is dedicated to your indulgence and pampering.

Elegant Homes:
Æ Fully Applianced Kitchens with 
     Hardwood Cabinetry
Æ In-Suite Laundry*
Æ Private Balconies & Patios
Æ Just minutes from I-93,  I-293 
     & downtown  Manchester
Æ Splendid Living & Dining Rooms

Outstanding Service:
Æ Concierge* & Courtesy Patrol    Æ 24-hour Maintenance

Resort Style Amenities:
Æ Underground Heated Garages 
     & Elevators
Æ Well Equipped Fitness Centers
Æ Posh Lounges & Game Rooms
Æ Comfortable Computer Areas 
     & Libraries

Æ Exceptional Manchester locations
Æ Spacious 1 & 2 Bedroom Floorplans 
     with Premium Features
Æ Resident Lounges & Recreational 
     Amenities

Æ Heated Underground Parking 
     Garages  & Elevators
Æ Special Financing Available!
Æ Eligible for the Federal Home 
     Buyer Tax Credits - ask for details!

Æ 1 bedroom from $1,000    
Æ 2 bedrooms from $1,200 
Æ 2 bedrooms w/den 
      from $1,400

Æ1 bedroom condos from $119,900    Æ2 bedroom condos from $157,500

Includes Heat, hot water, storage & more!

Call: 603-644-3549
www.RegencyByCPM.com

Call: 603-231-1701
www.RegencyNorthCondos.com

 

Realtor’s Welcome! Properties 
Unlimited is assisting in the 
sale of these condominiums.

*May not yet be available at Regency North or Regency 
Place. Prices subject to change at any time.

The Regency Collection
 55+ active adult luxury apartments 

The Regency Collection
 55+ active adult luxury Condominiums 


